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Executive Summary

The Class of 2025 First Destination Survey represents the first “at scale” implementation of a
survey to recent Siena University graduates using the process developed and piloted by the
Office of Institutional Effectiveness and the MacDonnell Career and Internship Center over the
prior two years. Graduating graduate and undergraduate students from the Class of 2025 were
surveyed from April 2025 to March 2026. Of the 1,122 graduates, we collected knowledge of
587 students’ first year outcomes (52.3%). This is a marked increase from the 36.7% response
rate achieved in the Class of 2024 survey. With this increased response rate, we were able to
draw more conclusions about the post-Siena paths for Siena University graduates. A larger
proportion of graduating undergraduate students participated as compared to graduates of
Siena’s graduate programs. Overall, of those graduates who responded, 87% were either
employed or continuing their education. Of the 105 employed graduates who reported salary
data, the majority (57.1%) reported earning between $40,000 and $69,999, 43.8% were in the
$50,000 to $69,999 range. Detailed data are presented. Analyses where anonymity could not be
preserved are not presented. Increased response rates for both graduate and undergraduate
completers in the future (achieved through strong campus wide promotion) are expected to
allow additional analyses while preserving respondent anonymity. Increased participation can
also help Siena achieve the 65% knowledge rate target considered best practice by the National
Association of Colleges and Employers.

Methodology

Using the national recognized First Destination Survey from the National Association of Colleges
and Employers (NACE), we surveyed the 1,122 Siena University graduates comprising the Class
of 2025. The Class of 2025 is defined by NACE and includes individuals who graduated in August
2024, January 2025, and May 2025. At Siena University, this included 1002 undergraduate
completers and 120 graduate completers. Graduate completers include completing students
solely enrolled in Advanced Certificate programs as well as those completing a degree-granting
program. Survey invitations were distributed to eligible students via Handshake to their student
email, as well as through active outreach at events and in academic spaces, where they
accessed the survey via QR code. The survey ran for a full year, from 4/11/2025 to 3/31/2026.
As in prior iterations of this work, we used the question format established by NACE. This allows
Siena data to be comparable year over year, and allows us to reference our outcomes against
nationwide data by degree level, Carnegie class, region, and school size using the embedded
tool on the NACE website (https://www.naceweb.org/job-market/graduate-outcomes/first-
destination). Responses were collected in three ways: completed survey responses from
graduates, incomplete graduate responses reviewed and finalized by an administrator, and
external knowledge responses. At the close of the survey period, all incomplete responses were
reviewed. Any incomplete submission where a respondent answered, at a minimum, where
they were employed or continuing their education was considered an intentional selection by
the respondent, marked as complete, added to the total data. The National Student



Clearinghouse was queried to gather verifiable external knowledge on Siena University
graduates who were enrolled in graduate programs. In addition, Siena participated in a new
Handshake initiative where the platform sourced outcomes from websites like LinkedIn. Sourced
outcomes were individually reviewed and added to the knowledge rate if they met similar
conditions to incomplete submissions where at least an employer or a continuing education
institution was named. In all cases where multiple sources of data existed for a graduate, the
response from the graduate themselves was the response used. Absent a direct response from
the graduate, Clearinghouse data was selected over LinkedIn data. All of these types of data
(incomplete survey responses, Clearinghouse data, LinkedIn) together are considered
knowledge responses. The knowledge responses collected over a sampling period are also
referred to as the knowledge rate. Survey responses that only included a selection from the first
drop down (employed, military service, continuing education, etc.) with no further information
were excluded to prevent the reporting of unintentional selections. Total knowledge rate is the
basis for the data presented here, referred to as “responses.” All salary data is self-reported.
“Salary” is no longer a required field after pilot surveys revealed this was a strong barrier to
survey completion.

Survey Results

Siena University Overall:

Responses were obtained from 587 individuals (52.3%) out of the 1,122 Class of 2025
graduates. Of the 587 graduates, 503 were either employed or continuing their education
(85.7%). The distribution between these two categories was roughly equal, with 258 graduates
being employed and 245 continuing their education. Five individuals reported entering military
service, while 77 were still looking for employment or continuing education opportunities. Of
the 587 responses, only two respondents indicated they were not seeking employment or
another type of opportunity. (Figure 1)
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Figure 1. Siena University Class of 2025 First Destination Outcomes,
overall



Number of responses

Looking at responses by degree level, the majority of responses came from undergraduate
completers (548/587; 93.4%). Of the 120 graduate completers surveyed, 39 responded for a
response rate of 32.5%. This population contributed 6.6% of the total responses to the Class of
2025 survey. Results specific to graduate completers are presented only where the sample size
was sufficient enough to preserve anonymity.

At the undergraduate level, 85.6% of respondents reported either being employed or continuing
their education, while at the graduate level, the majority of respondents answered “Employed”
(76.9%). (Figure 2 and 3)
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Figure 2. Siena University Undergraduate Class Figure 3. Siena University Graduate Class
of 2025 First Destination by Outcome of 2025 First Destination by Outcome

Of the 258 responses overall where an individual reported being employed, 105 individuals
provided their annual salary. Most (57.1%) reported earning between $40,000 and $69,999
annually. Analyzed by degree level, 91 undergraduate completers reported salary information.
Over half (52.8%) reported earning between $40,000 and $69,999, and 39.6% reported earning
between $50,000 and $69,999. The mean annual salary for Siena undergraduate completers
from the Class of 2025 was ($59,212). Out of the 14 graduate completers that reported an
annual salary, 71.4% reported salaries between $50,000 and $69,999. Mean annual salary was
not calculated for graduate completers due to the low number of reported salaries. (Figure 4
and 5)

The three most common industries Siena graduates overall reported entering were Healthcare
(34/258; 13.2%), K-12 Education (26/258; 10.1%) and Accounting (22/258; 8.5%). For the
undergraduate completers, the top three industries were Healthcare (34/228; 14.9%),
Accounting (20/228; 8.8%), and (tied) Government — Local, State & Federal and K-12 Education
(14/228; 6.1%). Meanwhile, the top industry graduate completers reported entering was K-12
Education (12/30; 40%). All other industries reported by graduate completers had fewer than
five responses.
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Top 5 Employer Industries for the Class of 2025, overall (n = 258)
1. Healthcare (n = 34)

K-12 Education (n = 26)

Accounting (n =22)

Government - Local, State & Federal (n =16)

Financial Services (n =12)
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The top three employers of Siena graduates, overall, were KPMG (7/258; 2.7%), Goldman Sachs
(6/258; 2.3%) and Albany Medical Center (5/258; 1.9%). The number of responses per employer
were too low to break out by undergraduate and graduate level. A complete list of employers
reported by graduates of each school at Siena University is available in Appendix A.

Top Employers for the Class of 2025, overall (n = 258)
1. KPMG (n=7)
2. Goldman Sach (n=6)
3. Albany Medical Center (n =5)

Nearly all (241/245) of the respondents who reported they were continuing their education
were those who were members of Siena’s undergraduate Class of 2025. The majority of
respondents, overall, were continuing their education at Siena University (74/245; 30.2%),
followed by SUNY Albany (27/245; 11.0%).

Top 5 Schools for Continuing Education for the Class of 2025, overall (n = 245)
1. Siena University (n = 74)
2. SUNY University at Albany (n = 28)
3. Russell Sage College (n=12)
4. Clarkson University (n = 8)



5. Albany Law School (n =7)

The top programs of study reported by those continuing their education were Masters of
Accounting (26/245; 10.6%), Masters of Business Administration (20/245; 8.2%) and Masters of
Social Work (17/245; 6.9%).

Top 5 Programs or Areas of Study for Continuing Education for the Class of 2025, overall (n =
245)

Masters of Accounting (n = 26)

Masters of Business Administration (n = 20)

Masters of Social Work (n=17)

Business Analytics (n = 12)

Law (n=11)
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Outcomes by School:

In the 2025 survey population, the Schools of Business, Liberal Arts, and Science graduated 369,
478, and 275 students, respectively. The majority of survey responses overall (243/587; 41.4%)
came from School of Liberal Arts graduates. The School of Business contributed 34.2%
(201/587) of survey responses while the School of Science accounted for 24.4% (143/587) of
responses. All three schools had over 50% knowledge rate with 50.8% (243/478) of the School
of Liberal Arts graduates responding. From the School of Business, 54.4% (201/369) of
graduates responded, and the School of Science had 52.0% (143/275) of the Class of 2025
responded. (Figure 6)
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To preserve anonymity and in consideration of the low response rate by graduate completers,
the remaining analyses are presented in aggregate.

Top 5 Employer Industries:
1. Accounting (n =22)
2. Financial Services (n=9)
T-3. Commercial Banking & Credit (n = 6)
T-3. Government — Local, State & Federal (n = 6)
4. Investment Banking (n =5)

Top School for Continuing Education:
1. Siena University (n = 48)

Top 4 Programs/Majors for Continuing Education:
1. Masters of Accounting (n = 26)
2. Masters of Business Administration (n = 16)
T-3. Business (n = 5)
T-3. Masters Business Analytics (n = 5)

For a full list of the employers reported by School of Business graduates, please see Appendix A.



Percentage of respondents (n = 29)

Class of 2025 Summary: School of Liberal Arts

Undergraduate population surveyed: 429
Total undergraduate responses: 228
Undergraduate knowledge rate: 53.1%

Undergraduate outcomes reported:
34.6% Employed

52.6% Continuing Education

11.4% Still looking for employment
1.3% in Military Service or not seeking
employment

Mean Salary, Undergraduate Completers:
$46,533

Graduate population surveyed: 49
Total graduate responses: 15
Graduate knowledge rate: 30.6%

Graduate outcomes reported:
86.7% Employed

6.7% Continuing Education
6.6% Still Looking
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To preserve anonymity and in consideration of the low response rate by graduate completers,
the remaining analyses are presented in aggregate.

Top 5 Industries of those employed:
1. K-12 Education (n = 24)
2. Healthcare (n=6)
3. Government — Local, State & Federal (n = 6)
4. Higher Education (n=75)
T-5. Non-Profit — Other (n = 4)
T-5. Legal & Law Enforcement (n = 4)

Top 4 Schools for Continuing Education:
1. SUNY University at Albany (n = 25)
2. Siena University (n = 24)
3. Russell Sage College (n =10)
4. Albany Law School (n =7)

Top 5 Programs/Majors for Continuing Education:
1. Masters of Social Work (n =17)
2. Law (n=11)
3. School Psychology (n =7)
T-4. Occupational Therapy (n = 6)
T-4. Masters Business Analytics (n = 6)
5. History (n =5)

For a full list of the employers reported by School of Liberal Arts graduates, please see Appendix
A.



Class of 2025 Summary: School of Science

Undergraduate Population Surveyed: 275
Total undergraduate responses: 143
Undergraduate knowledge rate: 52.0%

Undergraduate outcomes reported:

39.9% Employed

39.2% Continuing Education

18.9% Still looking for employment

2.1% in Military Service or not seeking employment

Mean Salary, Undergraduate Completers:
$65,895

Top Industries of those employed:
1. Healthcare (n = 26)
2. Government — Local, State & Federal (n = 4)

Top 2 Schools for Continuing Education:
1. Clarkson University (n = 8)
2. Albany Medical College (n =5)

Top 2 Programs/Majors for Continuing
Education:

1. Doctor of Medicine (n=7)

2. Mechanical Engineering (n = 7)

For a full list of the employers reported by
School of Science graduates, please see
Appendix A.
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Outcomes by major or program:

The Class of 2025 knowledge rate was sufficiently high to allow some additional analyses by
major or program. Analyses by major/program include students’ second majors. Variation in
numbers reported here from those above are attributable to students with multiple majors
being counted more than once in these analyses. Importantly, in most cases, too few
completers from particular majors or programs responded to the survey. Low response rates
limited the possible analyses that preserve respondent anonymity. For majors/programs with
more than 40 responses, in depth analyses similar to those at the school level are provided. A
limited analysis for majors/programs with 20 to 40 responses is provided. Please note, in some
cases the tracks within a major were combined to achieve a reportable number of responses.
These are denoted by “all tracks.” Major and program level data are provided further below.

To maximize our understanding of Siena graduate destinations despite the limited number of
responses for most majors or programs, the data was analyzed to identify which majors or
programs most contributed to the top employer industries and continuing education schools,
overall. These analyses affirm that graduates can arrive to the same industry from varied
educational pathways. As mentioned previously, more robust participation from future cohorts
are expected to expand our understanding of where Siena graduates go next. Responses with
fewer than three responses are not shown.

Top 5 Employer Industries and the top feeder majors/programs:
1. Healthcare
a. Belanger College Nursing (n = 10)
b. Maria College Nursing (n=7)
c. Biology BS (n=3)
d. Psychology (n = 3)
e. Health Studies, all tracks (n = 3)
2. K-12 Education
a. MAT Adolescent Education (n = 5)
b. English (n=4)
c. MAT English as a Second Language (n = 3)
d. Adolescence Education: Social Studies (n = 3)
e. Adolescence Education: English (n = 3)
3. Accounting
a. Accounting BS (n =19)
4. Government - Local, State & Federal
a. Accounting BS (n = 3)
b. Political Science, all tracks (n = 3)
5. Financial Services
a. Finance (n=4)



Top 5 Schools for Continuing Education and the top feeder majors/programs:
1. Siena University
Accounting BS (n = 21)
Marketing (n = 10)
History (n = 6)
Business (n = 6)
. Social Work (n = 6)
2. SUNY University at Albany
a. Psychology (n =10)
b. English (n=4)
c. Political Science, All Tracks (n = 3)
3. Russell Sage College
a. Psychology (n = 8)
4. Clarkson University
a. Applied Physics, All Tracks (n = 8)
5. Albany Law School
a. Political Science, All Tracks (n = 4)
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Class of 2025 Summary: Accounting BS

Population Surveyed: 70

Total Responses: 52 Outcomes: Accounting BS

Knowledge Rate: 74.3% 30
25
Outcomes Reported: 2
48.1% Employed S 20
50.0% Continuing Education g
1.9% Still Looking 5 1
JODEJ 10
Top Industries of those employed: E
1. Accounting (n=19) 5
2. Government - Local, State & Federal .
(n =3) Employed Continuing Still Looking
Education
Top School for Continuing Education:
1. Siena University (n =21)
Top program/major for continuing Reported Annual Salaries: Accounting
education students: BS

1. Masters of Accounting (n = 25)

13)

45%
40%
35%

30%
25%
20%
15%
10%
m ™
0%

Less $30- $40- $50- $60- $70- $80- $S90or
than $39.9 $49.9 $59.9 $69.9 $79.9 $89.9 higher
$S30

Percentage of respondents (n

Salary in tens of thousands



Class of 2025 Summary: Psychology

Population Surveyed: 117
Total Responses: 61
Knowledge Rate: 52.1%

Outcomes Reported:

31.1% Employed

63.9% Continuing Education
1.6% Still Looking

1.6% Military Service

1.6% Not Seeking

Top Industries of those employed:
1. K-12 Education (n=3)
2. Healthcare (n =3)

Top Schools for Continuing Education:
1. SUNY University at Albany (n =
10)
2. Russell Sage College (n = 8)
3. Siena University (n =4)

Top programs/majors for continuing
education students:

1. School Psychology (n=7)

2. Masters Social Work (n = 5)

3. Occupational Therapy (n =5)

4. Early Childhood Education (n = 3)
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Class of 2025 Summary: Outcomes by Major

For programs/majors that have between 20 to 40 responses analyses were limited to the
outcomes reported by the students. Please note, in some cases the tracks within a major were
combined to achieve a reportable number of responses. These are denoted by “all tracks.”
Similarly, responses from graduates of all of the programs within Nursing were combined.

Biology BS:

Population Surveyed: 56
Total Responses: 28
Knowledge Rate: 50.0%

Outcomes Reported:

25.0% Employed

46.4% Continuing Education
25.0% Still Looking

3.6% Not Seeking

Business BS:

Population Surveyed: 53
Total Responses: 28
Knowledge Rate: 52.8%

Outcomes Reported:

64.3% Employed

32.1% Continuing Education
3.6% Still Looking

Communications, all tracks:

Population Surveyed: 90
Total Responses: 38
Knowledge Rate: 42.2%

Outcomes Reported:

52.6% Employed

23.7% Continuing Education
23.7% Still Looking
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Economics BA:

Outcomes: Economics BA

Population Surveyed: 36 12

Total Responses: 23 10

Knowledge Rate: 63.9%

Outcomes Reported:

47.8% Employed

30.4% Continuing Education ——
17.4% still LOOking Employed Continuing  Still Looking Military

4.3% Military Service Education Service

Number of responses
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English:
Outcomes: English

Population Surveyed: 36 14
Total Responses: 20 12
Knowledge Rate: 55.6% 10

Outcomes Reported:
25.0% Employed

60.0% Continuing Education -

15.0% Still Looking Employed Continuing Still Looking
Education
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Finance: .
Outcomes: Finance

Population Surveyed: 63 18

Total Responses: 26 16
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Outcomes Reported:

61.5% Employed

19.2% Continuing Education
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History: .
Outcomes: History
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Population Surveyed: 42
Total Responses: 24
Knowledge Rate: 57.1%
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75.0% Continuing Education

Number of responses
=
(6] o

. . 0
12.5% still LOOkmg Employed Continuing Still Looking
Education
Marketing: .
Outcomes: Marketing
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Nursing, all programs: )
Outcomes: Nursing, All Programs
Population Surveyed: 54 20

Number of responses
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Political Science, all tracks:

Outcomes: Political Science, all

Population Surveyed: 43 tracks
Total Responses: 26
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Appendix A

Employers Reported, by School

At least one student reported the organizations listed as their employer. Names are reported
exactly as entered, any typographical errors (real or presumed) are the respondents.

1st National Bank of Scotia +
ACMT Inc

Adirondack Field

Albany County

Alter Domus

Amazon

Ayco, a Goldman Sachs
Company *

Baker Newman Noyes

Bella & Lindy's Saratoga Pet
Boutique

Berkshire Bank

Berkshire Health Systems
BJ's Wholesale Club
Bloomberg

Bryans & Gramuglia CPAs,
LLC

BST & Co. CPAs, LLP +
Capital Hill Management
Services, Inc.

Casella Waste Systemes, Inc.
Central Market

CEO Fellows

Cisco *

Curran Investment
Management

Cuse Collective
DeCrescente Distributing
Company

Deloitte
Digital Home Systems

EY
Ferraro, Amodio & Zarecki
CPAs

Fidelity Investments
Fireblocks
First Columbia, LLC

School of Business
FISU World University Games
Goldman Sachs +
Goldman Sachs Ayco
Hannaford Supermarkets
Hanover Bank
HayCreek
Hodgson Russ LLP
HOTWORX
Impact Athletic Center, Inc.
JRM Construction
Management, LLC.
KeyBank
KPMG LLP +
L&S Veneer
Lamar Advertising
Lockton Re
Macy's, Inc.
Marshall+Sterling
Modelyzr GmbH *
ModernPress.com
Mohawk Hudson Humane
Society *

Morgan Stanley *
Nationwide

NBT Bank

New York Independent
System Operator (NYISO)
New York Small Business
Development Centers

North Hempstead Country
Club

NOVUS Clothing Company *
NYS Department of Taxation
and Finance

NYS OGS - New York State
Office of General Services

* Reported by one or more graduate completers, only
+ Reported by both graduate and undergraduate completers

NYS Teachers' Retirement
System

Office of the New York State
Comptroller +

Paraxial Technologies
Paylocity

PepsiCo

PKS Invest

Plug Power *

Prime Group Holdings

RBT CPAs
Regeneron Pharmaceuticals,
Inc.

Reingold, Inc.

S.S. Creative Co.

Siena University *

Stone Coast Fund Services
Sunmark Credit Union
Talbots

Target

Teal, Becker & Chiaramonte,
CPAs, P.C.

The Bonadio Group

The Cigna Group

The Mailworks *

Third Bridge

TITAN Commercial Realty
Group

Tokyo Electron U.S. Holdings,
Inc. (TEL) *

Toyota Industries North
America, Inc.

Truelcon Inc. *

Trustco Bank

United Overseas Bank
Vermont Gas Systems*
YMCA of the USA



Albany County Government
Albany Medical Center
Aldersgate Camp & Retreat
Center

Archer Hotel Austin
Arlington High School *
Averill Park Central School
District *

Bad Martha Farmer's
Brewery

Bergen Performing Arts
Center

Blessed Sacrament School

Boys and Girls Club of Milford
Brighter, Stronger
Foundation

Build Health International

Carmel Central School District
Chatham Central School
District *

Church of the Holy Spirit
Clarkstown North Senior High
School

Community Care Physicians,
P.C.

Dairy Farmers of America
Diet Fantasy
Equitable

Equitable Advisors
Fort Plain Central School
District *

Girvin & Ferlazzo, P.C.
Glens Falls Hospital
Goldman Sachs
Grainger

Great American Media
Greater Amsterdam School
District *

School of Liberal Arts

Green Chimneys
Hamilton Fulton
Montgomery BOCES

Handshake

Harding Mazzotti, LLP
Highland Central School
District

Hinman Straub P.C.
Hudson Valley Credit Union
Living Resources

Lululemon Athletica
Massachusetts College of
Liberal Arts

Mosaic Associates Architects

New York State
New York State Department
of Financial Services

New York State Police

New York State Technology
Enterprise Corporation
NewsChannel 10 - KFDA-TV,
KEYU-TV, KEYU-FM, Gray
Television

North Colonie Central School
District +

NYS Department of Taxation
and Finance

NYS Office of Mental Health.
NYS Workers' Compensation
Board

Omorfia Salon and Spa
Owens Corning

Oysterr

Paul B Murray MD
Pennsylvania House of
Representatives

Regal

Rensselaer Polytechnic
Institute

* Reported by one or more graduate completers, only
+ Reported by both graduate and undergraduate completers

Riverside Community Care,
Inc.

Schenectady City School
District +

School

Schuylerville Central School
District *

Siena College

Soar Autism Center
South Colonie Central School
District +

State of New York *

Stewart's Shops
Suffolk County Executive's
Office

Syracuse University

Tach Valley High School *
Teach English in Korea (EPIK)
The Bank of Greene County
The Chapel School

The Cheesecake Factory
The Kids' Club Inc.

The Law Firm of Alex Dell

The Walt Disney Company
Town of Nantucket, Police
Department

TPC Network

Troy Howard Middle School *
United Way of the Greater
Capital Region

Unity House of Troy

Utica Comets
Willow Bridge Property
Company

WNYT/WNYA TV
WVCR 88.3 The Saint
Zeta Charter Schools



ACT Lab

Akumin

Albany Medical Center

AmeriCU Credit Union

Auburn Regional Diabetes and Endocrinology
Babysitting

Bassett Healthcare Network
Baystate Medical Center

Belong Health

CamKids Pediatrics PC

CHA Consulting, Inc.

CNY Fertility Center

Coach, Inc.

Community Care Physicians
Community Care Physicians, P.C.
Complete Environmental Testing
Deloitte

Ellis Medicine

Englewood Health

Epic

Erie County Fair

Glens Falls Hospital

Guilderland Central School District
Kasselman Solar

Lansingburgh Central School District

School of Science

New York State Department of Transportation
Nuvance Health

NYS Office of Information Technology Services
OAK MOUNTAIN SKI RESORT

Office of the New York State Comptroller
Oneida County

Regeneron Pharmaceuticals, Inc.

ReGreen Springfield

Rivers Casino Pittsburgh

Saratoga Hospital

Search Machines

SkinSmart Dermatology

St Peters Hospital

St. Peter's Health Partners

SWCA Environmental Consultants

The Capital District Psychiatric Center Pharmacy
The Fresh Air Fund

The Hilliard Corporation
Town of Stillwater
Trinity Health

Tyler Technologies
Wadsworth Center, New York State Department
of Health

White Plains Hospital



